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TELEVISION VIEWING AND MEAN WORLD VALUE
IN HONG KONG’S ADOLESCENTS

CHAU-KIU CHEUNG AND CHI-FAI CHAN

Past theory and research have held television responsible for cultivating the viewer’s
materialism and trivialization of crime, that is, mean world value. The cultivation effect
occurs when the viewer watches television intensely and trustfully. It leads to hypotheses
that one who watches television longer on a day and watches television serials repeatedly,
and/or believes in the reality of television portrayals endorses mean world value to a greater
extent. These effects reflect mechanisms of heuristic and peripheral processing. With
data collected from 402 high school students in Hong Kong, this study supports the
mediating hypotheses concerning perceived reality and its interaction with repeated
exposure. These variables and the amount of television viewing on a weekday, exerted
relatively strong cultivation effects on the adolescent viewer’s mean world value, in
terms of materialism and trivialization of moral value. The cultivation effect is attributable
to the profusion of violence and consumerism on commercial television in Hong Kong.

Keywords: television viewing, world value, adolescent, Hong Kong, materialism,
trivialization of crime.

There is a trend among youth in industrialized societies to become more mate-
rialistic and have lesser moral value (Bovasso, Jacobs, & Rettig, 1991; Easterlin
& Crimmins, 1991). They like to acquire consumer goods to satisfy their own
interests (Babbitt & Burbach, 1990). To defend their interests, they would like to
be aggressive and defiant (Lederer, 1993). Materialism and low moral value make
people define the world as mean, inhuman and fierce. Such an orientation refers
to mean world value.

Both popular belief and research have related television viewing to the view-
er’s perception of a mean world replete with crime and hatred (Schultze, Anker,
Bratt, Romanowkski, Worst, & Zuidervaart, 1994). A major thrust of the re-
search is the cultivation model which posits that television affects the viewer
through cumulative exposure to its repetitive themes (Gerbner, Cross, Morgan, &
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Signorielli, 1994). Accordingly, the cultivation effect on mean world value oc-
curs when the viewer watches television bolstering mean world value repeatedly
and trustfully. Research has shown that portrayals of violence on television induce
the viewer’s belief in a mean world (Gerbner, Morgan, & Signorielli, 1986).
Besides, theorists have contended that the profusion of consumerist content in
television programs and commercials create the viewer’s materialism (Pollay,
1986; Pollay & Mittal, 1993). Broadcasters like to repeat the violent and consum-
erist content because they prefer to play safe and earn more profit without induc-
ing an additional cost of change (Schultze et al., 1994). Hence, the availability of
violent and consumerist content should be the precondition of the cultivation
effect.

This study attempts to apply the cultivation model to explaining the mean world
value of adolescents in Hong Kong. Essentially, it extends the frontier of previous
cultivation research by (1) generalizing it to the mean world value of materialism and
low moral value in Hong Kong’s adolescents, and (2) unraveling the mediating and
moderating processes intervening in the cultivation effect (Shrum, 1995). No prior study
has examined the cultivation effect of television in Hong Kong, although support for
the effect has emanated from a study in Taiwan, another Chinese society (Morgan &
Shanahan, 1992).

TeLEvISION IN HONG KoNG

Television penetrates into every household in Hong Kong where 97% of the
households owned color TV sets in the 80s (Euromonitor, 1990). At the time of
the present study in 1988, two commercial operators ran the television business
in Hong Kong. There was fierce competition between these two commercial op-
erators in that they deliberately broadcast similar programs at the same time. The
majority of day-time programs were rerun series and shows, cartoons, and variety
shows for homemakers. During night-time, television featured dramatic series.
All the seven themes in American programs (Potter, 1990), pertaining to (1)
good winning over the evil, (2) truth winning out, (3) hard work yielding
rewards, (4) only the strong surviving, (5) not taking things too seriously, (6)
evil winning over good, (7) better to be lucky, on American television domi-
nated the Hong Kong-made dramas. In addition, Hong Kong dramas were dis-
tinctive in their high proportion of (1) historical genre, and (2) portrayals of
violence. More than half of Hong Kong dramas were in a historical setting, tell-
ing mostly fictional stories about historical characters. Both historical stories and
modern dramas were replete with highly violent scenes. They spent protracted
time depicting killing, bloodshed, anguish, and deadly kung fu fighting. Vio-
lence was also prevalent in cartoons imported from Japan which portrayed kill-
ing explicitly. Thus, programs in Hong Kong likely favored the theme that
strong was good. Another common theme concerning romantic love may also divert
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viewers’ attention away from rational thinking, reasoning about what is right and wrong.

THE CULTIVATION MODEL

The cultivation model proposes that television influences viewers through re-
peated exposure to its relatively constant contents (Gerbner et al., 1986). It postu-
lates that there is little variation of content within and between a program type.
The effect of television, however, is not due to exposure to a single program, but to
cumulative viewing. Moreover, the model discounts viewers’ selection of pro-
grams in that they are mostly passive once they turn on a television set.

Cultivation may be especially salient among children and adolescents, who are
susceptible to media influence (Krosnick & Alwin, 1989). Although adolescents watch
less television, television is still an important medium in their life (Rosengren &
Windahl, 1989). Longitudinal studies have demonstrated television influence on
adolescents’ academic achievement and aggression (Centerwall, 1989; Rosengren &
Windahl, 1989).

CuLTIVATION EFFECTS ON MATERIALISM AND MORAL VALUE

Television may result in a cultivation effect on the viewer’s materialism
because of its consumerist content. Themes that advocate good winning over evil,
evil winning over the good, that the strong survive, hard work yields rewards, and
it is better to be lucky, all emphasize the value of self-interest. Moreover,
characters on television likely enjoy a luxury living, even though they belong to the
working class. They dress splendidly, drive a car, live in a spectacular and
large flat, shop in high-class shops, eat in high-class restaurants, make friends
with high-class people, and enjoy life in the absence of heavy work. All these
portrayals are unreal for the working class in Hong Kong. Most characters
aspire toward success, taking no regard of the means chosen. They strive inde-
pendently to acquire high status. Meanwhile, they do not trust others except
their loved ones. Hence, consumerism, orientation to success and status, and dis-
trust of others formed the core of these dramas. In addition to dramatic series,
game shows and travel documentaries appeared on the screen several times in a
week. These programs all featured the enjoyment of comfortable life, including
eating good meals and winning prizes which included letting the winner take as
many goods as possible within limited time from a store. They had contents
possibly inducing materialism in viewers.

Another cultivation effect pertains to the diminishing of the viewer’s moral
value. It may result from the violent content commonly portrayed on television.
The cultivation effect may consist of a series of processes from learning that
crime and violence are common to constructing an image that they are trivial and
condonable. Portrayals of striving toward material gain regardless of means may
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also attenuate the viewer’s moral value. Research has shown that television view-
ing reduces the young child’s prosocial reasoning (Rosenkoetter, Huston, & Wright,
1990). This may be responsible for the lower moral value of heavy viewers.

Thus, television may cultivate mean world value in the viewer in terms of
materialism and low moral value. Mean world value originally refers to per-
ceived dangerousness and distrust of other people (Gerbner et al., 1986). As it
unfolds, perceived dangerousness leads to trivialization of crime and distrust in
people implies emphasis on materialism (Schultze et al., 1994, p.140). Hence,
materialism and disfavor for moral value would indicate mean world value.

MEDIATED AND MODERATED PROCESSES OF THE CULTIVATION EFFECT

According to the elaboration likelihood model and heuristic processing model
of information processing theory, repeated exposure to television serials, per-
ceived reality, and their interaction would mediate the cultivation effect (Shrum,
1995). The elaboration likelihood model posits that, with low motivation and
ability, the viewer may attend to peripheral cues such as source credibility to
decide on acceptance of communicated messages (Petty & Priester 1994). Be-
cause long television viewing is usually associated with low motivation and pas-
sive processing (Gerbner et al., 1994), source credibility in terms of perceived
reality of televised messages becomes a determinant of acceptance and therefore
cultivation (Shrum, 1995). Furthermore, because perceived reality is often re-
lated to accessibility (Shrum & O’Guinn, 1993), its effect also reflects the heu-
ristic processing model. In addition, the heuristic processing model states that
the frequency, recency, vividness, and distinctiveness of messages commonly found
on television facilitate their retrieval from memory (Shrum). The use of these
cues stems from the individual’s tendency to simplify the information-process-
ing task. Hence, repeated exposure to messages from serials would enhance the
cultivation effect. This process echoes the effect of repetition proposed in the
cultivation model (Gerbner et al.). The interaction of perceived reality and
repeated exposure would further enhance the cultivation effect as a joint applica-
tion of heuristic processing and peripheral processing. Accordingly, repeated ex-
posure would rejuvenate and harden learning facilitated by perceived reality be-
cause peripheral processing tends to be short-lived (Petty & Priester).

Proposed as mediated processes, perceived reality and repeated exposure would
depend on the amount of television viewing. Previous studies have shown that
television viewing heightens the viwer’s perceived reality (Kapoor, Kang, Kim &
Kim, 1994). It would also be the case for the effect of repeated exposure. Con-
ceivably, as television viewing increases, the likelihood of viewing the same pro-
grams increases.

The preceding explication of the cultivation model leads to seven hypotheses.

Hypothesis 1: The adolescent’s length of daily television viewing has a positive
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effect on his or her mean world value.

Hypothesis 2: The adolescent’s perceived reality of television content has a
positive effect on his or her mean world value.

Hypothesis 3: The adolescent’s repeated exposure to television serials has a
positive effect on his or her mean world value.

Hypothesis 4: The adolescent’s repeated exposure, together with perceived reality,
has a positive effect on his or her mean world value.

Hypothesis 5: The adolescent’s repeated exposure has a positive effect on his or her
perceived reality.

Hypothesis 6: The adolescent’s length of daily television viewing has a positive
effect on his or her repeated exposure.

Hypothesis 7: The adolescent’s length of daily television viewing has a positive
effect on his or her perceived reality.

CoONTROLLING IMPULSIVITY AND OTHER BACKGROUND CHARACTERISTICS

One important criticism of the cultivation effect finds it a spurious effect at-
tributable to common background characteristics (Shrum & O’Guinn, 1993).
Impulsivity may be a common predictor of accessibility of information, response
speed, and mean world value. Therefore, it may be a common factor for heuristic
processing and peripheral processing. Besides impulsivity, other controlling vari-
ables include school achievement, age, sex, education, and family size. A boy
may be more materialistic than a girl (Bryce & Olney, 1991). Education may lead
to delayed gratification and therefore reduced impulsivity and materialism
(Furnham, 1990, p.208). On the other hand, it will promote one’s moral value
(Wilson, Rest, Boldizar & Deemer, 1992, p. 33).

METHODS
THE SAMPLE

Through acquaintance with teachers, we collected data from 11 classes in 5 schools,
consisting of 402 Grade 8 to Grade 10 students, during March and April, 1988. Each
student of the selected class completed a structured questionnaire in class. Variation due
to classes was controlled by entering the class dummy variables into estimation of
models.

MEASURES

In the beginning of the questionnaire, the student reported the usual starting
time and ending time of TV viewing on weekdays, Saturday, and Sunday. The
student’s repeated exposure, materialism, moral value, impulsivity, and perceived
reality of television content were then measured on 5-point Likert-type scales.
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For ease of interpretation, these composite measures were scaled between 0 to 100.

Statement items were randomly interspersed in the questionnaire to avoid context

effects (Tourangeau & Rasinski, 1988).

Moral value. Moral value was operationalized as the student’s perceived seri-
ousness of delinquent acts (Jessor, Donovan, & Costa, 1991). It was measured on

5 items, including “Shoplifting from the supermarket is a very serious delin-

quent behavior;” “Truancy is not a very serious delinquent behavior (reverse

scored);” “Robbery in the bank is a very serious delinquent behavior;” “Joining

the illegal society is not a very serious delinquent behavior (reverse scored);”

“Taking narcotics is a very serious delinquent behavior.” The reliability alpha

was .639.

Materialism. Belk’s (1985) conceptualization of possessiveness, nongenerosity,
and envy, and Srole’s conceptualization of anomia comprised the measure of
materialism. This measure comprised 6 items, including “I wish to possess a lot
of money;” “I am not willing to lend things to a person even though he or she is
my good friend;” “If I see in the car of the underground train somebody who is
physically handicapped, I will not give up my seat to him or her;” “Things of
other people are better than mine;” “I often wander for long time within a depart-
ment store;” “Drunk with today’s wine; leave tomorrow’s sorrow to tomorrow.”
The reliability alpha was .584.

Perceived reality. The measure of the perceived reality of television content
was the mean of two Likert-type items: “Television programs are not deceptive;”
“Television commercials are not deceptive.” The reliability alpha was .576.
Repeated exposure. Repeated exposure referred to the self-report on 5-point
Likert type items, “I keep watching the same TV serials everyday.”
Impulsivity. The measure of impulsivity was adapted from Eysenck’s (1984)
instrument. It contained 3 items, including “I will take risk to do something;”
“I shout back immediately if shouted at;” “I do not like to do things on the spur of
the moment (reverse scored).” The reliability alpha was  .413.
Weekday TV viewing. From the self-report of the starting time and ending time
of watching television on an average day, this study calculated the length of week-
day TV viewing.

Weekend TV viewing. From the self-report of the starting time and ending time of
watching television on an Saturday and Sunday, this study calculated the length of
weekend TV viewing.

Interaction of repeated exposure and perceived reality. To minimize bias due to

multicollinearity, this study computed the interaction as the product of standardized

scores of repeated exposure and perceived reality (Finney, Mitchell, Cronkite &

Moos, 1984).
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FIGURE 1

STANDARDIZED ESTIMATES FOR THE CAUSAL MODEL
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ANALYTIC STRATEGY

Structural equation modeling via LISREL 8 (Joreskog & Sorbom, 1993) pro-
vided flexible tests for the proposed causal model of cultivation (see Figure 1). It
had merits of (1) estimating parameters according to theory, and (2) providing
overall assessment of the goodness of fit of the model comparatively. In the first place,
it estimated only parameters specified in the causal model. According to the causal
model, causal paths relating successively background characteristics, impulsivity,
amounts of television viewing on weekdays and weekends, repeated exposure,
perceived reality, interaction between repeated exposure and perceived reality,
and mean world value, which was a latent factor reflected by materialism and
moral value. The model estimated only one residual correlation between the en-
dogenous variables, that between weekday TV viewing and weekend TV view-
ing.

Structural equation modeling offered assessment of the overall goodness of fit
of the model. A high goodness of fit is associated with low values of the likeli-
hood ratio chi-square (L?) and root-mean-square residual (RMSR), and high val-
ues of the Goodness-of-Fit Index (GFI) and Comparative Goodness-of-Fit Index
(CFI). A Comparative Goodness-of-Fit above .90 would show the good fit of the
model (Feldman, 1993).

RESULTS

On average, a student usually watched television for 3.24 hours on a weekday,
3.67 hours on a weekend. The mean of repeated exposure was 57.84 on a scale from
0 to 100. This meant that the student was moderately likely to follow the same serials
everyday. The means of the materialism, moral value, and impulsivity, and the perceived
reality of television content were 38.38, 80.02, 43.18, and 24.47 respectively. These
findings suggested that in general the student had high moral value and did not believe
in the reality of television content.

CAusAL MODELING

The causal model turned out to fit the data very well, that is, it recovered the
observed correlations among the variables (L%(20) = 48.2, GFI = .982, CFI =
966, RMSR = .037) (see Figure 1). This gave credence to the estimated param-
eters, including causal paths and factor loadings. Significant factor loadings of
materialism (.655) and moral value (-.430) on the mean world value factor showed
that the two variables were indicators of the common factor. Because the causal
model posited impulsivity, school achievement, and other background character-
istics as common causes of mean world value, television viewing, repeated expo-
sure, and perceived reality, its estimates of causal effects were relatively free of
the problem of spuriousness.
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Hypothesis 1 concerning the total effect of television viewing obtains support
from the significant direct causal path (.200) of viewing amount of the weekday
on mean world value and its total effect (.219), which was the sum of the direct
effect and all mediated effects. However, the nonsignificance of direct (-.073) and
total effects (-.077) due to viewing amount on the weekend does not support
Hypothesis 1. These findings illustrate the differential impacts of viewing on
weekdays and weekends.

Hypothesis 2 concerning the reality effect finds support in the significant di-
rect effect of perceived reality on mean world value (.173). Although the direct
effect (.069) of repeated exposure on mean world value, its indirect effect (.023)
was weak but statistically significant. Therefore, Hypothesis 3 concerning the
repetition effect was valid in view of the indirect effect. Hypothesis 4 concerning
the interactive effect holds because interaction of repeated exposure and perceived
reality showed a significant effect on mean world value (.255). Hence, although
repeated exposure did not seem to affect mean world value directly, it seemed to
affect it interactively when coupled with perceived reality. Because the interac-
tive effect was stronger than the average effect of either perceived reality or re-
peated exposure, it underscores the important role of repeated exposure in affect-
ing mean world value interactively.

Hypothesis 5 concerning the mediating role of repeated exposure receives sup-
port from the positive effect on perceived reality (.131). This effect, together with
the effect of perceived reality on mean world value explained the significant indi-
rect effect of repeated exposure. Support for the mediating role of repeated expo-
sure again emerges from the positive effect of the amount of weekday viewing on
repeated exposure (.264). This effect bolsters Hypothesis 6. However, the amount
of weekend viewing did not significantly lead to repeated exposure (-.018). Hy-
pothesis 7 concerning the effect of television viewing on perceived reality does
not find support in view of the nonsignificance of effects due to weekday viewing
(-.028) and weekend viewing (-.012). Because weekday viewing contributed to
repeated exposure which in turn influenced perceived reality, it exerted a signifi-
cant but small indirect effect (.035) on perceived reality. The causal modeling
also found that TV viewing on a weekday and at the weekend had a significant
residual correlation (.403).

Impulsivity appeared to be a common significant determinant of mean world
value (.683), repeated exposure (.140), and weekday viewing (.169). Hence, its
use as a control is justifiable. It also appeared to be a result of low school achieve-
ment (-.195), being male (.136), and family size (.111). School achievement also
reduced the amount of viewing on weekdays (-.264) and at weekends (-.203). Girls
had repeated exposure more than boys did (.115). Education also exerted some
negative effect (-.164) on mean world value. However, because the sample con-
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tained only Grades 8 to 10 students, it was not powerful enough to certify the
significance of the education effect.

DISCUSSION

Results of causal modeling champion fully Hypotheses 2, 4, 5, and 6, partly
Hypothesis 1, and indirectly Hypothesis 3 and 7. This pattern is promising to
espouse the cultivation model in which television viewing leads eventually to the
adolescent’s mean world value. Accordingly, the cultivation effect is evident in
terms of the significant effect of weekday viewing amount on mean world value.
This effect is notable in that it was (1) free of confounding factors due to impulsivity,
school achievement, and other characteristics, (2) unique in the presence of me-
diating factors including repeated exposure and perceived reality, and (3) rela-
tively strong and stronger than effects reported in previous studies (Kapoor et al.,
1994; Signorielli, 1990). Further support for the cultivation model comes from
the demonstrated plausibility of the heuristic processing model and peripheral
processing model of television viewing. These models assert that the viewer’s
perceived reality of television content, especially coupled with repeated expo-
sure, strengthens acceptance of messages from television. Supporting Hypoth-
eses 2 and 4, effects due to perceived reality and its interaction with repeated
exposure proved to be significant. Although the adolescent’s repeated exposure
did not manifest a significant direct effect, its role was indispensable in reinforc-
ing the effect of perceived reality, thus complying with the peripheral processing
model (Petty & Priester, 1994). These findings thus illustrate heuristic process-
ing and peripheral processing as mediating processes intervening in the cultivation
effect (Shrum, 1995). The mediating processes were complete when weekday
viewing led to both repeated exposure and perceived reality which contributed to
mean world value either directly or interactively.

Merits of the present study include (1) extending the generalizability of the
cultivation effect on a new conception of mean world value in terms of material-
ism and low moral value among Hong Kong’s adolescents, (2) illustrating the
mediating processes of perceived reality and repeated exposure according to heu-
ristic processing model and peripheral processing models, and (3) specifying
differential effects due to weekday and weekend viewing. The results point to a
relatively strong cultivation effect of weekday viewing. It reflects the abundance
of violent and materialistic content in weekday programs, which were typically
dramatic serials. By contrast, weekend viewing did not promote mean world value
because of the great variation and discontinuity of weekend programs. Some pro-
grams, typically movies, broadcast on weekends were more violent and material-
istic than those on weekdays. However, they were not serials or daily programs.
Furthermore, other programs of various genres might neutralize the violent and
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materialistic atmosphere conveyed by these violent programs. Conversely, the
concentration of violent and materialistic serials on weekdays exerted relatively
strong effects on the young viewer’s mean world value. This finding agrees with
the observed prevalence and intensity of violence and consumerist orientation in
Hong Kong’s weekday television programs. Hence, the cultivation effect would
be a function of content in television programs in different places (Gerbner et al.,
1994). In other East Asian societies where television programs are less violent,
the cultivation effect on mean world value would be weaker (Kapoor et al., 1994;
Morgan & Shanahan, 1992). Television in Hong Kong appears to feature more
violence and consumerism than that in other East Asian places. Such a higher
tendency may be attributable to the liberal capitalism of Hong Kong (Lau &
Kuan, 1988; Schultze et al., 1994). Accordingly, the government can impose
lesser constraints on the daily programming of commercial television compa-
nies.

The study presents new evidence supportive of heuristic and peripheral process-
ing in television viewing and their mediating roles for the cultivation effect. Pre-
vious studies have found some evidence to establish the mediating process of
social learning, from perceptions about the televised world, to beliefs about the
world, and eventually to general values about one’s life in the world (Hawkins,
Pingree, & Adler, 1987; Potter, 1991). Beliefs about the prevalence of certain
persons and phenomena in the world refer to first-order judgments and values
guiding one’s behavior in the world refer to second-order judgments. Besides, in
support of the heuristic model, past research has revealed the effect of television
viewing on response speed, which contributes to first-order judgments (Shrum &
O’Guinn, 1993). However, it leaves the effect on second-order judgments un-
charted. Congruent with the call for studying the mediation for second-order
judgments (Shrum, 1995), the present study attempts to verify heuristic and pe-
ripheral processing models for the second-order judgment of mean world value.

Although the data were collected in 1988, the model of television influence
may still apply nowadays. Television in Hong Kong is still dominated by the two
former private operators. The new competitors, Star TV and Cable TV, reach
only tiny segments of middle- and upper-class viewers. The competition between
the former wireless television companies becomes greater when the proportions
of viewers who watch either channel get closer. This heightens the similarity of
programs broadcast in the two channels. There is also a paucity of new genres in
television programs because the operators copy popular genres from each other.
Dramas based on great novels and popular genres are repeated. New dramas
differ from old ones only technically, with more special effects, beautiful cloth-
ing, scenery, and actors. Such repetition is similar to the American experience
(Schultze et al., 1994). The themes remain the same while the portrayals become



362 TELEVISION VIEWING & MEAN WORLD VALUE

more violent and erotic. Due to the constancy of television contents, the television
effect on mean world value likely continues.

LiMIiTATIONS AND FURTHER STUDY

Despite the approach of causal modeling, this study may not be conclusive
about the relationship. Causal modeling is merely an approach that tries to show
causality by getting rid of spurious effects (Breckler, 1990). As a result, the culti-
vation causal model is only a plausible one. A rival model pertains to the uses and
gratifications model, which holds that the viewer selects to view a program ac-
cording to its gratifying values (Rubin, 1983). This model may imply that the
viewer with high mean world value would choose to watch more television. Such
a uses and gratifications effect is opposite to the cultivation effect. However, the
uses and gratifications explanation is unlikely to discount the present findings
for three reasons. First, the cultivation model, together with mediation processes
facilitated by heuristic and peripheral processing suggests that the viewer is pas-
sive and unlikely to maintain prolonged attention to television (Gerbner et al.,
1994; Shrum, 1995). According to the present study, the mediation processes
seem to work among viewers in Hong Kong. It shows that repeated exposure and
perceived reality reflecting cultivation, heuristic, and peripheral processing are
related to the viewer’s mean world value. Secondly, the adolescent viewer with
high mean world value, that is, high materialism and low moral value, is un-
likely to stay at home to watch television. Such a viewer would select activities
more congruent with mean world value, including delinquency (Beck & Ajzen,
1991). Hence, the active uses and gratification model may predict other activities
than watching television. By contrast, the passive cultivation model does not
require the viewer’s deliberate choice of watching television. The cultivation ef-
fect stems from passive and cumulative viewing. Thirdly, the uses and gratifications
explanation is not conclusive without specifying its mediating process. Research
supportive of the uses and gratifications model typically identifies motives repre-
senting uses and gratifications (Owen, 1991). These motives pertain to explicit
functions of watching television, such as seeking fun and surveillance over par-
ticular events. However, there is no evidence that mean world value is a motive
for watching television. Theoretically, future study would benefit by (1) linking
television viewing, repeated exposure, and perceived reality to perceptions about
the televised world, beliefs about the world, and values for living in the world, (2)
content analysis of TV programs, and (3) testing the alternative uses and
gratifications model. Firstly, indicators of facts and beliefs related to television
and the real world are required to identify subprocesses of cultivation. Secondly,
assumptions concerning the uniformity and consistency of TV programs require
content analysis to verify (Signorielli, 1990). Thirdly, the measurement of mo-
tives and actual choice of particular TV programs furnishes a more rigorous con-
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test for the uses and gratifications model and cultivation model (Potter, 1993). All
these endeavors would be more convincing if they collect data with a longitudinal,
multiwave design. Such a design would clarify the temporal ordering of cause-effect
relationships.
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